
Timberlines publishes its full editorial policy in the 
first issue of  each school year. Then, an abbreviated ver-
sion appears in each subsequent issue.

I. Statement of Policy
Student freedom of  expression is protected by the 

First Amendment. Accordingly, school officials are re-
sponsible for ensuring freedom of  expression for all stu-
dents. It is the policy of  Greenwood High School that 
official school-sponsored publications have been estab-
lished as limited open forums for student expression.

Publications provide opportunities for students to ex-
change ideas and content that reflect areas of  student in-
terest, including topics about which there may be dissent 
or controversy.

GHS student journalists determine the content of  
official student publications. Accordingly, the following 
guidelines relate only to establishing grounds for disci-
plinary actions.

II. Official Student Publications
A. Responsibility of  Student Journalists. Under the 

direction of  a licensed journalism instructor, GHS stu-
dents who work on official publications are responsible 
for content. These students:

1. determine the content of  the publication
2. strive to produce publications based on profession-

al standards of  accuracy, objectivity and fair play
3. review material to improve sentence structure, 

grammar, spelling and punctuation
4. check and verify facts

B. Prohibited Material
1. Students cannot publish matter that is obscene to 

minors, which is defined as material that meets both of  
the following requirements: First, the average person ap-
plying contemporary community standards will find the 
publication as a whole offensive. Secondly, the work as 
a whole lacks serious literary, artistic, political, social or 
scientific value.

2. Students cannot publish or distribute libelous ma-
terial. However, under the fair commitment rule, a stu-
dent may criticize school policy or the performance of  
teachers, administrators, school officials and other em-
ployees.

3. Students cannot publish or distribute material 
that will cause “a material and substantial disruption of  
school activities.”

(a) Disruption is defined as student rioting, substan-
tial participation in a school boycott, sit-in, walkout or 
other related activities. Material that stimulates heated 
discussion does not constitute this type of  prohibited dis-

ruption.
(b) For a student publication to be considered dis-

ruptive, specific facts must exist upon which one could 
reasonably forecast a likelihood of  immediate, substan-
tial, material disruption to normal school activities if  the 
material were distributed. Mere undifferentiated fear or 
apprehension of  disturbance is not enough; school ad-
ministrators must show substantial facts that reasonably 
support a forecast of  a specific, likely disruption.

(c) School officials must protect advocates of  unpop-
ular viewpoints. The First Amendment exists to protect 
the minority since the majority can protect itself  through 
sheer numbers.

(d) “School activity” means an educational student 
activity sponsored by the school and includes, by way of  
example and not by way of  limitation, classroom work, 
library activities, physical activities, physical education, 
official assemblies, school athletic contests, band con-
certs, school plays and in-school lunch periods.

III. Protection of Speech
School officials will not:
1. ban speech solely because it is controversial
2. prohibit criticism of  the policies, practices and  

performances of  teachers, the school itself  or 
any other public officials.

3. cut off  funds to student publications because of  
adisagreement over editorial policy

4. ban publication or distribution of  material writ-
ten by nonstudents

5. prohibit the endorsement of  candidates for office 
at any level

IV. Commercial Speech
Advertising is a constitutionally protected expression. 

School publications may accept advertising. Acceptance 
or rejection of  advertising is within the review of  the pub-
lication staff, which may accept ads except those for prod-
ucts or services that are illegal to all students. Political ads 
may be accepted. The publication should not provide or 
deny space to only one side of  an issue or election.

V. Prior Restraint
Administrators review no student publications prior 

to distribution. The school assumes no liability for any 
student publication and urges all student journalists to 
recognize that with editorial control comes responsibility, 
including responsibility to strive for professional journal-
ism standards.

VI. Obituary Policy
Upon the death of  any current student or faculty 

member, Timberlines will publish no less than a brief  
obituary. If  the death being covered was the result of  a 
suicide, policy dictates that no oblituary be published.

VII. Errors
Although the Timberlines staff  makes every effort 

to ensure accuracy in reporting, the fact that these stu-
dent journalists are teenagers is important to recognize. 
They are learning the trade. A policy to handle errors is 
in place. Corrections will appear in the next issue of  Tim-
berlines on the Opinion page.

VIII. Circulation
Timberlines, the official student newspaper, is created 

by the journalism classes and distributed free of  charge. 
On publication day, the paper is strategically placed at 
points throughout the school to ensure easy access for 
students. Likewise, copies are distributed throughout the 
community and via mail to other schools and subscribers.

IX. Questions
Questions regarding this policy can be directed to the 

journalism adviser at 317/889-4000 ext. 3142 or drob-
erts@gws.k12.in.us.
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With the 2020 election coming up, there has been a lot of  talk about the next generation and their role 
in shaping the U.S. In fact, the generation that was raised by the internet will be voting this election. 

Naturally, this has caused a collision between the old, long-standing traditions of  the presidency, as old 
as the United States, and the young, untamed phenomenon, the Internet, as old as The Backstreet Boys. 

What emerged from the Internet that has the biggest impact on the presidency is social media. Never 
have so many thoughts and opinions been published in seconds. With how much controversy surrounds 
the Oval Office, it is no wonder entire sections of  social media are devoted to recording polls, hosting 
debates and sharing video clips and articles of  news sources. 

This kind of  free speech has been a great exercise of  the First Amendment. However, it only takes a 
few people to ruin it for everyone else. Social media has become a breeding ground for biased news, rhet-
oric and brutal debates that usually ended in insults. 

Often times, people will spend only a few minutes deciding which candidate is best for them. Before 
social media, people had to sit through debates, read the candidates’ interviews in the paper or even attend 
candidates’ rallies. With social media, people make incredibly important decisions based off  hearsay. So-
cial media has a way of  condensing large amounts of  information into short, controversial clips with both 
liberals and conservatives skewing the information to push their own agendas. And then, people repost 
and retweet as if  those opinions are researched and verified facts.  

Other than the Electoral College, social media has the biggest influence on presidential elections. So 
it is crucial, especially with the internet generation becoming the new voters, that social media does not 
become elections. As this new generation inherits the government, it is up to us to make the decision as to 
who should be president without being influenced by an misleading world online. 
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Social Media complicates politics

  It’s just a mosh pit of  different 
views and opinions clashing 
together.
- senior Dylan Drewes

“

”

  I think there’s a lot of  fake 
media going around.
- sophomore Javiar Sandovao

“
”

  News spreads faster, but it 
also spreads a lot of  fake news.
- junior Kenna Anderson

“

”

Eric Reingardt
Reporter

Students’
thoughts

Timberlines asked GHS students their opinions 
on social media’s influence on politics
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