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Downtown Greenwood
offers shopping alternative

Take Root is a country store that sells home acces-
sories. It is open Tuesday-Saturday from  10 a.m. - 6 
p.m. and Sunday from Noon - 5 p.m.

Abby’s Closet is a womens consignment boutique at 
202 N. Madison Ave. It is open Tuesday-Saturday 
from 11 a.m. - 6 p.m.

Teal Canary is an art studio that provides classes and 
group events in downtown Greenwood. It is open for 
private events and rental by appointment.

It is a scam. 
Before I went to The Energy 

Spot, I did some research. I was 
suspicious about the nutritional 
value of  the shakes because I do 
not think a shake named Straw-
berry Oreo Cheesecake could 
possibly healthy. 

When I pulled up the web-
site, I noticed in small print on 

the front page it mentions Herbalife 
products. I discovered that Herbal-
ife is a type of  pyramid scheme. In 

May 2019, the Federal Trade Commission sent a second 
round of  checks totaling $45 million to customers who 
spent $1,000 on the company and their products but re-
ceived nothing in return. In the initial settlement in 2017, 
Herbalife had to pay $200 million and then were required 
to “fundamentally restructure its business,” according to 
ftc.gov. 

Nutrition facts are nowhere to be seen on The Ener-
gy Spot’s website, but one shake’s nutritional value is on 
the spot’s Facebook. However, the two owners have their 
Herbalife shops linked out on both of  them, leading me 
to believe The Energy Spot is only a front for the owners 
to be able to sell more of  their product. The website fails 
to mention the nutritional information; it just states that 
they will help consumers gain or sustain weight and gain 
muscle. 

The shakes are supposed to be meal replacement 
shakes, but they are not sufficient meals. They only posted 
nutritional information for their Oreo smoothie: 17 g of  
protein, 13 g of  carbohydrates, 9 g of  sugar, and 1 g of  fat

It is the only posted nutrition facts that I found on 
their website. There are also no nutrition facts at all on the 

energy bombs, teas, or aloe shots. If  the Energy Spot is so 
nutritious and healthy, then why are they not open about 
the contents of  their products?

Their products are sold in combos: a shake, a tea and 
an aloe shot for $10. For an extra $2, customers can re-
place their tea with an energy bomb drink. The prices are 
not listed on the boards on the walls, only in slips of  paper 
that they give to customers when they are at the counter. 
In order to purchase a drink (even with cash), customers 
have to create an account and add their phone numbers 
and emails.

In spite of  all of  this, the customer service is incred-
ible. The owners are friendly and interactive with their 
customers. When I picked up my aloe shot, I accidentally 
spilled it all over myself, and the man who had poured me 
the shot gave me another for free. He was helpful when 
explaining the flavors and did not rush my friend and I 
when we were choosing what to order. It is a very friendly 
environment.

I got a chocolate chip cookie dough shake, straw-
berry margarita energy bomb and a cranberry aloe shot. 
The first sips were amazing, and I especially enjoyed the 
strawberry margarita in the first few sips. $12 is expensive, 
but the sizes are large, and I am sure that one could buy 
an individual drink if  she asks. Though it did not taste the 
best, it definitely left me extremely energized for the rest 
of  the day, and I should not have drank it in the afternoon 
due to a high level of  caffeine in the drink. The aloe shot 
was by far my favorite, which could be because it was the 
smallest amount of  the same liquid I consumed at the en-
ergy spot.

Overall, The Energy Spot did not taste bad, but I do 
not think I will be going back unless another friend choos-
es it. The Energy Spot is located near Red Sun at 3100 
Meridian Parke Dr.

Energy Spot provides little nutritional info

 

Downtown Greenwood may seem small, but the shops and 
restaurants provide an endless possibility for shopping and 

entertainment. 
As the holiday season is approaching, sometimes using 

Amazon or department stores seems the most convenient op-
tions for gift purchases. One thing that those large stores lack 
is nostalgia. 

Downtown Greenwood offers many opportunities to find 
gifts and enjoy shopping as opposed to wandering up and down 
busy aisles with grumpy shoppers. A member of  the Advisory 
Plan Commission Board, Mr. John Shell, encourages people 
to explore the downtown area to discover all it has to offer.

“Be brave enough to go ahead and try the experience. 
Further east on Main Street, there are many local businesses 
that you can find unique experiences, and it supports people 
in Greenwood. It supports families, and to me, that is always 
much better than going to places like Walmart,” Mr. Shell said. 

Ms. Amy Hommel is the owner of  Teal Canary, an art 
studio that offers private lessons and group events, and she also 
encourages people to explore Downtown Greenwood. 

“My advice to give people that shop downtown is give ev-
eryone an opportunity. Instead of  going to Kroger, I encourage 
people to go the flower market and support local businesses 
and eat local. I suggest people visit Downtown Greenwood 
during the day or the weekend because that is when the most 
stores are open,” Ms. Hommell said. 

Finding a shop is not as difficult as some people might 
expect. 

Junior Grace Jackson said, “I would suggest Abby's Clos-
et because it is a friendly environment with a good sense of  
style for lots of  people.” 

Downtown Greenwood welcomed the upcoming holidays 
with a unique event called Greenwood Aglow at the Green-
wood Public Library on Nov. 23 from 4-7 p.m. This event 
brought families together to celebrate and have a good time 
while shopping, eating delicious food, making crafts, enjoying 

carriage rides and enjoying holiday decorations.
Other Downtown Greenwood events also signify that the 

holidays are near. 
“Old Town Greenwood brings out the brown bags with 

sand and candles in the bottom, and they have events where 
businesses have cider and carolling going on in the evening. 
It’s a really fun start to the holiday season. That is in early 
December, and it’s after the weather has turned a little bit and 
it is a little crisp outside and you need your winter coat usually, 
but it’s not late enough in the year when it is bitter cold either. 
It’s a fun evening and it’s fun for families to go to see holiday 
decorations and businesses have candles out and they are open 
in the evening for trade and it is good for teens to go down 
there too,” Mr. Shell said.

Teal Canary is another great place to try something new 
in the holiday season.

“What is unique about Teal Canary is that we offer paint-
ing on reclaimed Indiana barnwood. We offer a variety of  
events and classes. We give back to the community and do a 
lot of  outreach. The most nostalgic part of  downtown Green-
wood would be our little village. We all have white lights that 
go on daily. It’s such a beautiful atmosphere during the holiday 
season. There are new shops opening all the time,” Ms. Hom-
mell said.

When people shop, they often tend to visit favorite stores.
“I shop in Downtown Greenwood once or twice a month. 

When I do shop, one of  my favorite places to go is Brianne's 
Boutique because that place fits my style best, and I always 
know what I want to look for when I go there,” Jackson said.

Experiencing the history of  Old Town Greenwood is a 
must, and Mr. Shell suggested places to visit that others may 
find interesting as well.

“If  nothing else, go look in the windows. It is on the west 
end of  downtown on the north side of  the road. It used to be 
white siding, and now it is a brick facade. You can look in the 
windows and see really awesome automobiles. Further east on 
Main Street, there are many local businesses that you can find 
unique experiences, and it supports people in Greenwood,” he 
said.
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